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Foreword 
 
 
 
 
The Draft Town Centre Strategy has been produced as a supporting 
document to the Blackpool Sustainable Community Strategy 
(adopted in 2008) and the emerging Core Strategy.  It will set out a 
detailed framework for future management and implementation of 
the Council’s strategy for Blackpool Town Centre.   
 
The purpose of the strategy is to ensure that Blackpool Town 
Centre meets the needs, expectations and aspirations of Fylde 
Coast residents; helps to attract more visitors to the resort and to 
the wider Fylde Coast; and makes the Inner Areas a more attractive 
place to live.  It sets out a number of short and medium term actions 
to achieve this vision. 
 
This is a consultation document and the Council welcomes your 
views on the proposed vision, objectives and action plans, and any 
other ideas you may have about Blackpool Town Centre. 

 
 
Period of Consultation 
 
Formal consultation on this document will take place for eight 
weeks between Thursday 20th May and Friday 16th July 2010.
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We cannot stress enough how important it is that you let us 
know your opinions and ideas.   
The Council needs input from businesses, residents and 
visitors to get its Plans for the town centre right. 
 
There are a number of ways that you can get involved: 
1. Attend one of the exhibitions to be held in the town centre 
2. Complete the separate questionnaire  
3. Complete the online questionnaire at: 

http://consult.blackpool.gov.uk/portal 
4. Download the questionnaire from the Council’s website 

 
Completed forms should be returned by post or email by the closing date to: 
  Development Plans and Projects Team 
  Blackpool Council 
  Municipal Buildings 
  Corporation Street 
  FY1 1LZ 

 
development.plans@blackpool.gov.uk 

 
Copies of this document are available for inspection during normal opening hours 
at: 

� Main Reception Municipal Buildings, Corporation Street 
� Blackpool Central Library, Queen’s Street 
� Anchorsholme Library, Luton Road 
� Bispham Library, Devonshire Road 
� Boundary Library, Bathhurst Avenue 
� Layton Library, Talbot Road 
� Mereside Library, 4b Crummock Place 
� Palatine Library, St Annes Road 
� Revoe Library, Revoe Street 
� Blackpool Enterprise Centre, Lytham Road 
� Solaris Centre, New South Promenade 

 
 In addition the document can be viewed on the Council website at: 
 http://www.blackpool.gov.uk/towncentrestrategy 

 
If you would just like to talk to someone about this document please 
telephone or email the Development Plans and Projects Team at: 
Tel: 01253 476247  
Email: development.plans@blackpool.gov.uk 
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Part 1 Introduction  
 
Blackpool Town Centre today 
Blackpool Town Centre is the nearest large 
town centre to a Fylde Coast population of 
over 300,000 people and more than 6,000 
people are employed within it. It is very 
much part of Blackpool’s resort offer, with 
the iconic landmarks of Blackpool Tower and 
the Winter Gardens, the new Tower Festival 
Headland, and a host of pubs, clubs, cafes 
and restaurants that cater for resort visitors. 
 
 

 
Despite these strengths, Blackpool Town 
Centre has been in relative decline for over 
30 years.  The overall performance and 
commercial viability of any town centre is 
significantly influenced by the size and 
spending power of its catchment population 
and wider visitor base.  In its heyday the 
strength of the resort economy and 
associated visitor spend helped make 
Blackpool not only the natural choice for 
Fylde Coast resident, but able to boast a 
shopping offer that drew shoppers from 
much further afield.  The decline of the town 
centre has mirrored that of the resort with it 
increasingly being unable to retain the 
loyalty and custom of Fylde Coast residents 
and the falling number and changing profile 
of visitors substantially reducing this source 
of additional expenditure. 

 

 
Business confidence has suffered and 
quality business investment has been 
sporadic.  Despite the recent extension of 
the Hounds Hill Centre (including a large 
Debenhams Store), and significant 
investment in the public realm, Blackpool’s 
“offer” remains insufficient to attract many of 
the more affluent households within its 
natural Fylde Coast catchment who travel to 
competing centres including Preston. 
 
The Hounds Hill extension has 
demonstrated that high quality investment in 
new town centre developments can 
clawback some of these lost customers, 
increase footfall and turnover and stimulate 
the visitor experience.  However for lasting 
success and to re-establish itself as the true 
sub-regional centre serving the Fylde Coast, 
the town centre needs to develop a more 
distinctive and competitive offer that 
positions Blackpool as an attractive centre to 
visit and in which to do business.  Unless the 
town centre offer in all its facets is made 
more attractive and competitive there is a 
danger that too much of the retail 
expenditure of the Fylde Coast will continue 
to be captured by competing destinations 
and that this will seriously undermine 
sustained long term regeneration. 
 
In order to develop a fully functioning and 
cosmopolitan 21st century town centre, it will 
be essential to grow the number of visitors to 
the town centre from Blackpool, the more 
affluent Fylde Coast and from elsewhere in 
Britain. It is critical that the town centre 
attracts a wider social mix that incorporates 
a more affluent customer base.  The 
sustained efforts being made to broaden 
Blackpool’s appeal as a resort destination, 
through new attractions and festivals 
targeted at families and higher income 
groups, will help in this regard but 
fundamentally the town centre has to regain 
the loyalty and custom of far more Fylde 
Coast residents than is currently the case.

 

Cedar Square 
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Figure 1 Blackpool Town Centre in the Fylde Sub-Reg ion Context 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Blackpool sits within the Fylde sub-region and is linked to nearby towns and cities by: 

�  M55 motorway 
�  Blackpool North & Blackpool South railway lines 
�  A584 Promenade route to Fleetwood & Lytham St. Anne’s 
�  Blackpool Airport. 

 
Blackpool town centre is located to the west of the town, next to the seafront. 


